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eturn those wedding presents—again. Latin pop star Marc Anthony
and ex-Miss Universe Dayanara Torres want out of their marriage
for the second time. Anthony, 35, and Torres, 29, first wed in an
impromptu Las Vegas ceremony in 2000, then separated in July

Anthony and Torres
call it quits once
more, only
13 months after
repeating their
| dos in front of
about 200 guests.
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2002. But after reconciling, they decided to
renew their vows in a lavish $500,000 affair five
months later in Puerto Rico.

On Jan. 20, however, the relationship hit the
rocks again. Torres filed for divorce after for-
mer supper-club hostess Elizabet Leyva
claimed her 2-month-old son Antonio Luis is

the salsa singer’s child. But Anthony’s attorney

Orin Snyder says a DNA test proves that the
Grammy winner isn't the father. “The results
confirm what Marc Anthony has known all
along,” said Snyder in a statement.

Not so fast. “There are no other possible fathers,”
says Leyva’s lawyer R. Matthew Gentile, who adds
that Leyva, 21, will request a court-supervised DNA
test. Says Leyva: “I feel surprised by the results of

the exam. I intend to continue to dispute them in
court. My only interest is the care of the child.”

Torres, whose attorney didn’t return calls, also
hasher children in mind. She is seeking child support
and health insurance for her two sons with Anthony,
Cristian, 3, and Ryan, 6 months.
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After spending $25 million of his own money
to produce his upcoming movie The Passion of
the Christ, Mel Gibson is now determined to fill
theater seats. The movie's portrayal of Jews has
already sparked controversy, but an undaunted
Gibson has enlisted Christian marketing firms to pro- \
mote the film, set up special screenings for religious Y ,r
groups—and launched a full-blown merchandising cam- !
paign. Passion lapel pins, witness cards and free “fan
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kits"—including door hangers, posters and bookmarks—are = We g, I,Bmunq&.
already available on the Web. Although there are no plans ffmy 5.?“"'“’
to sell action figures, Gibson okayed a promotion painted \’Wﬂam ,,5( y

on the hood of Bobby Labonte’s NASCAR vehicle for the Feb. 15 -
Daytona 500. Gibson says he’s not doing anything out of the ordinary. A |
spokesman told NPR that it would be foolish not to sell tie-ins because,
after all, every Hollywood production does. Passion is set for release on
Ash Wednesday, Feb. 25.

Gibson, with Norm Miller (right), a sponsor of the NASCAR vehicle
that will compete in the Daytona 500 under this hood, is hawking
a number of The Passion of the Christ movie tie-ins such as

this $2.99 pocket reminder (front and back shown above) sold via
the Web site www.sharethepassionofthechrist.com.




